Federal Communications Commission
Washington, D.C. 20554

March 14, 2012
Case Identifier; CGB-CC-1164

Light Up The World Ministries

Attn: Pastors Anthony and Barbara McClary
1815 Pennington Road

Philadelphia, PA 19151

Dear Pastors Anthony and Barbara McClary,

This is to advise you that the Consumer and Governmental Affairs Bureau (CGB) of the
Federal Communications Commission (“FCC”) has reviewed your petition for exemption from the
closed captioning rules. CGB has found that your petition is deficient because it does not contain the
information needed for us to make a determination as to whether or not the FCC’s closed captioning
requirements would be economically burdensome for you. Accordingly, as we explain below, we
hereby dismiss your petition without prejudice to re-filing and require you to begin captioning within
90 days of the date of this letter.

As an initial matter, although your petition states that you are a 501(c)(3) tax-exempt non-
profit entity, you should be aware that the FCC’s Rules to not provide an across-the-board captioning
exemption for such entities. Accordingly, we must review your petition on the basis of whether it
provides sufficient information to warrant a determination that having to caption The Morning Word
would be economically burdensome. As noted above, your petition did not contain sufficient
information to enable us to make that determination.

If you still wish to receive an exemption from the closed captioning rules, you must submit a
new petition with the following information:

1. Documentation of your financial status sufficient to demonstrate your inability to
afford closed captioning — for example, profit and loss statements or bank statement
information. (This should not just include the resources devoted to or the costs
associated with the television program at issue);

2. Information about the costs associated with captioning the specific program(s) for
which you are requesting an exemption;

3. Verification that you have sought closed captioning assistance (e.g., funding, services)
from your video programming distributor; also note the extent to which such
assistance has been provided or rejected;

4. Verification that you have sought additional sponsorship sources or other sources of
revenue for captioning, and that, even if these efforts have not successfully produced
assistance, you do not otherwise have the means to provide captioning for the
program(s); and

5. Information on the type of your operation(s) and the impact that providing captions
would have on your programming activities, for example, the extent to which your
programming might not be shown if you are required to provide captions.









